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Today, I would like to introduce you to someone who masterfully combines

“savoir vivre” with the art of drawing. A woman who, after 15 years in the

world of marketing, decided to follow her inner voice and fulfill  her childhood

dream. A woman who loves life, rosé, and illustrations. Her name is Florence

Baumeister, also known as "flo-flo" - her French nickname from her childhood,

which she consciously chose for her business to reflect the ease and joy she

finds in her work.

Florence is a true half-Frenchwoman and has a deep love for life, fashion, and

good food. But her first love has always been drawing. As a little girl ,  she was

fully immersed in her world when she had a pen in her hand. She likes to say

that she grew up in a family where art and creativity always played a

significant role. She inherited her talent from her grandfather, who passed it

on to her. His drawings were everywhere in his house on the Loire and greatly

influenced Florence from a very young age.

In France, il lustrations have always been an integral part of life. They were

much more prevalent in fashion magazines, advertising, and comics even back

then. And Florence was fascinated by all of it. She was captivated by how

illustrations could tell stories and express emotions. She loved how they

could breathe life into a brand or a product.

But you might wonder why she studied marketing. Well, that's a good

question. Florence laughs and says it was probably because her parents

wanted her to do something “sensible.” But after 15 years as a brand manager,

it finally clicked for her. She realized that she could combine her love for

drawing and her knowledge of branding, not least because of her strong

affinity for social media. She saw the impact that illustrated content could

have on a brand.
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And so, “floflosillustrationen” was born. Florence managed to turn her passion

and expertise into a successful business. She now helps solo entrepreneurs

build a unique social media presence with a strong emotional connection,

bringing out the personality of their personal brand through illustrations.

Because of her many years in marketing, Florence has seen that good brand

management is akin to a true love affair. Only when the customer feels

connected to the brand's values can a deep bond be formed. Often, it 's the

little gestures that matter, such as personalized gifts, that can transform a

brand into a genuine love brand with devoted fans. Florence brings this love

into her work. She helps brands establish a deep and genuine connection with

their audience.

But that's not all.  Florence is regularly hired by companies for live sketching

to add a memorable touch to events. Recently, she did this for the women's

network “nushu,” in line with the theme of “female empowerment.” With her

pen and creativity, she transforms every event into a unique experience.

Illustrations have a special magic. They are not a depiction of reality but leave

room for one's imagination. They can illustrate complex topics and make them

accessible. Florence used this magic for a book on digitalization, a rather dry

subject. With her charm, she managed to convey the topic with illustrations

so that even children could understand and love it.

So, dear readers, let's raise a glass to Florence. To a woman who has fulfilled

her heart's desire and turned her passion into a profession. To a woman who

loves life, rosé, and illustrations. Florence Baumeister is the brand illustrator

who brings brands to life. Cheers, Florence! We look forward to seeing which

brands you bring to life next!
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